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Mindful Linking - One of the most basic things that we do in digital media is to provide hyperlinks to other content.  It is also, therefore, one of the most common ways we can create accessibility barriers, especially for those using screen readers.  Screen readers rely on the text of the link, alt text, and sometimes the preceding text of the link to indicate the purpose of the link.  
Here are some dos and don’ts for creating links—
1. Do use link text that provides contextual clues as to the content of the document to which you are linking.  For example, in the link above, the text “Mindful Linking” goes to a page that discusses accessibility standards for hyperlinking.  A person using a screen reader can make a reasonable decision as to whether the content on the landing page is relevant to them.
1. Don’t use the same text to link to different pages.  This often occurs when someone uses “Go”, “Click here”, or “Learn more” as link text multiple times on a page to try to encourage engagement.  Links with this type of text are confusing because they provide no context to the content of the landing pages.  Additionally, as users of screen readers often navigate a page by jumping from link to link, it is easy for users to get lost on a page.
	Don’t do this…
	Do this…

	Our programs are nationally ranked.  Learn more about our programs.
	Learn more about our nationally ranked programs.

	Pitt’s faculty are exceptional.  Learn more about our faculty.
	Discover the exceptional faculty at Pitt!

	All students must meet minimum academic standards.  Learn more about the academic requirements.
	All students must meet minimum academic standards.  



1. Do add alternative text (alt text) to image links.  When using an image instead of text for a link, include alt text to give context to the link and to describe the image.  Failing to provide alt text may lead the reader to simply read the file name of the image.  The user’s experience may vary, but it will certainly not be as the author intends.
1. Don’t add too much text to a link.  Link text should be concise and informative so that users can quickly and easily make a determination as to the intent of the link.  A screen reader will read the entirety of the link text so don’t highlight an entire paragraph of text when three words would do.
1. Do indicate the file type of the documents to which you are linking that are not HTML.  For example, when creating a Word document and linking to an Excel spreadsheet, it is preferable to add “(XLSX)” to the end of the link text—  
View the study’s data (XLSX)  - note here, that the file type identifier is included within the link text.  If it is not included in the link text, the user won’t necessarily be made aware by the screen reader.
This will alert the reader that a new application may open to render the document.  
1. Don’t use color alone to indicate a link in the body of your content.  For most, this simply means not removing the standard hyperlink underline; the underline in addition to the color indicates a link.  Conversely, don’t underline body text that is not a link.  (This doesn’t include end- or foot-notes that follow standards that require the use of underlining.)  
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